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Introduction

elcome to this free publication of extracts
from TGI's immense database of product
usage information from around the
world. We hope you enjoy this sample — it
illustrates just a small fraction of the potential that exists

for analysis, but perhaps it will give you food for thought.

The global TGI network consists of over 60 markets
worldwide, with a total of over 700,000 respondent
interviews conducted annually.

The studies for each national market are available for use
right now, and they contain a huge breadth of information.
Almost all businesses will find something of value in TGI.

The insights offered by TGI cover:

® Product and brand usage in 18 sectors, typically
containing a total of around 400 product groups and
3,000 brands

e Leisure activities

e Use of services

* Media exposure and preferences

e Attitudes and motivations

e Demographics

All TGI data is weighted to match known demographic
profiles. Many of our media measures are national media
currencies; where this is not the case, we re-weight to
match the accepted currency.

All studies follow standardised guidelines and formats,
but with the flexibility to reflect local market needs and
characteristics in full.

TGl information is comparable across all markets, making
it very easy to acquire revealing multi-country insights.

Because TGl studies are syndicated, the costs are in effect

shared between clients. Therefore you don’t need to bear

the cost of conducting a large-scale study alone.

A wide variety of analysis possibilities exist, and we can
tailor our information and insight packages so that they
are based on the needs of individual brand owners.

We can enhance TGI with custom adaptations. It's often
possible to revisit TGl respondents with client-specific
survey modules. Or we might use data fusion techniques
to integrate your own custom projects with TGl, thereby
extending the range of insights you can generate.

Your research budget may be limited, but TGI can still
help you extend your marketing horizon.

Click to email us at enquiries@tgisurveys.com
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Air Fresheners (Main Shoppers)

Baby or Junior Food (Main Shoppers)

Beer (18+)

Mineral Water

Wine (18+)

Breakfast Cereals

Chewing Gum

Cigarettes

Cleansing Creams, Lotions and Wipes (Women)
Colas

Oils for Cooking and Salad (Main Shoppers)
Potato Crisps and Potato Snacks
Deodorants/Anti-Perspirants

Disposable Nappies/Diapers (Main Shoppers)
Fabric Conditioners (Main Shoppers)

Films for Still Photographs

Fizzy Soft/Energy Drinks (Excluding Colas)
Foundation (Make Up) (Women)

Hair Colour/Bleaches and Lighteners (Women)
Hair Conditioners

Hair Styling Gels, Mousses and Sprays
Headache Remedies and Analgesics
Household Cleaners (Main Shoppers)

Ice Cream

Indigestion/Heartburn/Stomach Remedies
Instant Coffee

Ready-To-Drink Fruit and Vegetable Juices
Tomato Ketchup

Lipstick/Lip Gloss (Women)

Liquid Soap

Mayonnaise

Face Creams and Lotions (Women)
Perfume/Eau de Toilette/Body Fragrance (Women)
Shampoo

Soup

Feminine Hygiene Products (Women)

Tea (Loose and Bags — including Herbal/Fruit Tea)
Toothbrushes

Toothpaste

Vitamins and Other Supplements

Washing Powders/Tablets/Liquids (Main Shoppers)
Washing Up Liquid (Manual) (Main Shoppers)
Yoghurt

Car

Credit Card (18+)

Digital Camera

DVD Player

Electric Dishwasher

Internet Use

Microwave

Mobile Phone

PC at Home
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Baby or Junior Food (Main Shoppers)

v/

Users in 000s

Algeria 11% Algeria 1,852
Argentina 5% Argentina 507
Australia 5% Australia 528
Azerbaijan 12% Azerbaijan 230
Bahrain 9% Bahrain 17
Brazil 14% Brazil 4,663
Bulgaria 6% Bulgaria 139
Canada 5% Canada 523
Chile 8% Chile 141
China 7% China 2,047
Colombia 12% Colombia 593
Croatia 34% Croatia 850
Czech Republic 19% Czech Republic 1,044
Ecuador 22% Ecuador 291
Egypt 9% Egypt 831
France 9% France 3,250
GB 13% GB 3,601
Germany 3% Germany 1,133
Greece 6% Greece 175
Hong Kong 10% Hong Kong 281
Hungary 8% Hungary 335
India 8% India 2,121
Indonesia 9% Indonesia 1,185
Iran 9% Iran 707
Israel 8% Israel 165
Italy Italy
Japan 4% Japan 766
Jordan 16% Jordan 148
Kenya 12% Kenya 302
Kuwait 11% Kuwait 190
Lebanon 11% Lebanon 169
Malaysia 25% Malaysia 1,322
Mexico 10% Mexico 1,653
Montenegro Montenegro
New Zealand 6% New Zealand 91
Northern Ireland 17% Northern Ireland 128
Peru 12% Peru 311
Philippines 4% Philippines 1,430
Poland 8% Poland 1,668
Portugal 28% Portugal 799
Puerto Rico 4% Puerto Rico 76
Qatar 21% Qatar 62
Rep. of Ireland 21% Rep. of Ireland 515
Russia 17% Russia 5,053
Saudi Arabia 21% Saudi Arabia 1,827
Serbia Serbia
Singapore 7% Singapore 132
Slovak Republic 14% Slovak Republic 396
Slovenia 39% Slovenia 380
South Africa 20% South Africa 2,654
South Korea 11% South Korea 309
Spain 11% Spain 1,776
Sweden 8% Sweden 598
Syria 19% Syria 401
Taiwan 4% Taiwan 706
Tanzania 18% Tanzania 204
Thailand 3% Thailand 768
Turkey 8% Turkey 1,442
UAE 14% UAE 153
Uganda 13% Uganda 193
Ukraine 24% Ukraine 4,462
USA 6% USA 13,679
Venezuela 15% Venezuela 573
10% 20% 30% 40% 50% 60% 70% 80% 90%

Notes: Main shopper information is from total population in Azerbaijan, Philippines, Ukraine, South Korea, Sweden, Taiwan and USA.
Baby food: Children’s food for Croatia and Slovenia.
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Beer (18+)

v/

Users in 000s

Algeria 4% Algeria 783
Argentina 59% Argentina 9,774
Australia 43% Australia 6,888
Azerbaijan 25% Azerbaijan 403
Bahrain 14% Bahrain 56
Brazil 54% Brazil 28,969
Bulgaria 63% Bulgaria 2,502
Canada 51% Canada 13,156
Chile 50% Chile 1,830
China 47% China 32,031
Colombia 66% Colombia 5,811
Croatia 67% Croatia 2,119
Czech Republic 63% Czech Republic 5,115
Ecuador 61% Ecuador 1,526
Egypt 2% Egypt 574
France 53% France 25,441
GB 64% GB 29,948
Germany 59% Germany 35,917
Greece 71% Greece 4,646
Hong Kong 46% Hong Kong 2,155
Hungary 50% Hungary 3,518
India 9% India 8,227
Indonesia 5% Indonesia 1,746
Iran 48% Iran 5,818
Israel 51% Israel 1,891
Italy 56% Italy 26,059
Japan 56% Japan 22,578

Jordan Jordan
Kenya 13% Kenya 678
Kuwait 42% Kuwait 900
Lebanon 44% Lebanon 1,381
Malaysia 10% Malaysia 1,261
Mexico 43% Mexico 13,567
Montenegro 36% Montenegro 148
New Zealand 56% New Zealand 1,758
Northern Ireland 48% Northern Ireland 633
Peru 68% Peru 3,632
Philippines 41% Philippines 11,171
Poland 65% Poland 18,245
Portugal 65% Portugal 3,438
Puerto Rico 37% Puerto Rico 1,060
Qatar 18% Qatar 99
Rep. of Ireland 63% Rep. of Ireland 2,120
Russia 48% Russia 26,505
Saudi Arabia 48% Saudi Arabia 5,798
Serbia 58% Serbia 3,006
Singapore 44% Singapore 1,445
Slovak Republic 60% Slovak Republic 2,538
Slovenia 67% Slovenia 989
South Africa 22% South Africa 3,647
South Korea 68% South Korea 20,532
Spain 75% Spain 27,147
Sweden 78% Sweden 5,248

Syria Syria
Taiwan 33% Taiwan 5,476
Tanzania 11% Tanzania 325
Thailand 31% Thailand 15,886
Turkey 13% Turkey 5,791
UAE 13% UAE 465
Uganda 13% Uganda 416
Ukraine 51% Ukraine 8,466
USA 46% USA 95,248
Venezuela 53% Venezuela 3,772
10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Notes: 20+ for Croatia and Poland, 21+ for the USA, 25+ for Portugal.
Non Alcoholic Beer for Bahrain, Iran, Qatar, Saudi Arabia.
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entage of total population

Users in 000s

Algeria 67% Algeria 15,386
Argentina 50% Argentina 9,619
Australia 17% Australia 2,969
Azerbaijan 59% Azerbaijan 1,180
Bahrain 63% Bahrain 270
Brazil 61% Brazil 38,238
Bulgaria 56% Bulgaria 2,332
Canada 64% Canada 18,070
Chile 48% Chile 2,009
China 59% China 42,789
Colombia 74% Colombia 7,595
Croatia 77% Croatia 2,663
Czech Republic 57% Czech Republic 5,013
Ecuador 81% Ecuador 2,450
Egypt 51% Egypt 13,235
France 58% France 28,895
GB 48% GB 23,387
Germany 36% Germany 23,283
Greece 62% Greece 4,313
Hong Kong 64% Hong Kong 3,395
Hungary 59% Hungary 4,474
India 44% India 46,155
Indonesia 46% Indonesia 18,877
Iran 80% Iran 10,497
Israel 64% Israel 2,378
Italy 50% Italy 24,322
Japan 49% Japan 21,319
Jordan 71% Jordan 1,624
Kenya 55% Kenya 3,217
Kuwait 61% Kuwait 1,322
Lebanon 86% Lebanon 2,910
Malaysia 14% Malaysia 2,026
Mexico 76% Mexico 28,792
Montenegro 75% Montenegro 329
New Zealand 8% New Zealand 307
Northern Ireland 59% Northern Ireland 813
Peru 72% Peru 4,502
Philippines 53% Philippines 18,498
Poland 53% Poland 15,832
Portugal 64% Portugal 4,277
Puerto Rico 66% Puerto Rico 2,132
Qatar 64% Qatar 370
Rep. of Ireland 53% Rep. of Ireland 1,880
Russia 43% Russia 26,559
Saudi Arabia 77% Saudi Arabia 9,893
Serbia 73% Serbia 4,003

Singapore Singapore
Slovak Republic 61% Slovak Republic 2,722
Slovenia 78% Slovenia 1,213
South Africa 53% South Africa 9,472
South Korea 68% South Korea 24,040
Spain 54% Spain 20,291
Sweden 69% Sweden 4,904
Syria 76% Syria 4,925
Taiwan 22% Taiwan 3,764
Tanzania 38% Tanzania 1,155
Thailand 13% Thailand 6,926
Turkey 63% Turkey 29,551
UAE 57% UAE 2,177
Uganda 48% Uganda 1,564
Ukraine 39% Ukraine 7,332
USA 60% USA 129,826
Venezuela 72% Venezuela 6,039

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Notes:
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Contact TGl
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TGI

Ealing Gateway
26-30 Uxbridge Road
London W5 2BP
United Kingdom

T +44 20 8433 4000
E enquiries@tgisurveys.com

W www.tgisurveys.com
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